
Successful Social 
Networking for 

Educators 



About Education Post  

•  Non-profit, non-partisan 

•  Public-facing: Amplify voices in 
support of education reform 

•  Private-facing: Support school 
districts and education nonprofits 



TWITTER 



Get on Twitter 

•  Great way to reach journalists and 
policymakers. 

•  Teachers love Twitter chats! 



Get on Twitter 

•  Be you. Speak your truth. 

•  Don’t be anonymous.  

•  Remember there’s a real person on 
the other end of that tweet. 

•  Remember the 80/20 rule. 



80% focused on 
your mission  



And the other 
20%... 











The Art of the Twitter Bio  

•  Don’t be an egg. 





The Art of the Twitter Bio  

You have 160 characters to:  

•  Be legit. Say what you actually do.   

•  Be intriguing.   

•  Add some flavor.  













How to Tweet 

•  On your computer, you can use the 
Twitter website. 

•  To manage multiple accounts or 
schedule tweets, try TweetDeck. 



How to Tweet 

•  You have 140 characters, but even 
shorter is better.  

•  Make it readable: Use complete 
sentences and avoid abbreviations. 



How to Tweet 

•  #Hashtags are great, but don’t use 
more than two, and don’t start your 
tweet with one.  

•  Include images whenever you can—
especially if you’re tweeting from an 
event. Image tweets get more 
engagement. 



How to Tweet 

•  Links are great, but don’t use more 
than one. 

•  Don’t use link shorteners (like bit.ly or 
ow.ly). Twitter will shorten it for you, 
and people are more likely to click.  



How to Tweet 

•  On your phone, use the Twitter app. 

•  Set notifications for the people you 
want to reach: friends, influencers, 
civic leaders, journalists, bloggers. 

•  Real-time conversations grant you 
access to people who might never 
speak to you in person. 



How to Tweet 

Conversations on Twitter: 

•  If a tweet starts with @, less people 
see it.  

•  Consider the dot-reply. 



How to Tweet 

Only followers of me and Ray see the 
thank you in their timeline. 

 

 

 



How to Tweet 
All of my followers see my tweet to @ProficePress in 
their timeline—even if they don’t follow her. 

 



Twitter Analytics  

•  It’s always important to watch how 
your tweets are performing so you 
can do more of what works and less 
of what doesn’t.  

•  Visit analytics.twitter.com. 





FACEBOOK 



Hearts & Minds 

•  If Twitter is to reach minds, then 

Facebook is to reach hearts.  

•  You can share some of the same 

content on Twitter and Facebook, but 

remember your audience.  



Facebook Sharing 

•  On Facebook, don’t be afraid to talk 

about your work, but focus on the 

emotional connection. How did you feel? 

•  Be mindful of privacy settings. Who will 

see this post?  



Facebook Sharing 

•  Don’t just “Like,” also “Share.” 

•  Images are key. But try a mix of 

media: links, videos, photos. 



Other Social Media Tools  

 
Meet people where they are:  
 

 



Contact Education Post  

Gordon Wright 
gwright@educationpost.org 
@jgordonwright 

Digital Support 
helpline@educationpost.org 



Meet Your Tweeps 

•  @dodeastoy2015 

•  @maddief  

•  @MasseyDaniele 

•  @MichaelJDunlea  

•  @UtahTOY2014 


